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Themes and Critical Debates in Contemporary Journalism
Writing Well in the 21st Century: The Five Essentials provides students, career-builders, and professional writers with the
basic elements needed for writing in the 21st century. The book fully explains—and links—the five essentials of good
writing: punctuation, grammar, fact-checking, style, and voice. Throughout history technology has changed both language
and writing. Today in the digital age, language and writing are changing at a phenomenal pace. Students, career-builders,
and professional writers need this guide that reviews those changes and connects the essentials for creating good writing in
the digital age. Writing Well in the 21st Century: The Five Essentials gives writers the tools needed today. Among other
essentials, the book: Resolves comma issues by explaining the Open and Close Punctuation systems. Writers select which
system to use in their writing. Clarifies active and passive voice verbs and advocates using strong, specific verbs in writing.
Provides guidelines for choosing credible online websites when searching for resources. Examines attributes of essentials
that contribute to a writing style and urges a critical review of verbs. Connects elements that combine to create a voice in a
written piece. Relevant and succinctly written, Writing Well in the 21st Century: The Five Essentials gives readers the basics
they need to know to create well-written documents for school, work and in their professional writing.

Global Journalism Education in the 21st Century
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Is TV news racist? If the purpose of local news is to cover individual communities and to present issues of interest and
concern to local audiences, why are local newscasts so similar in markets around the country? These are the questions that
motivated Heider's research, leading to the development of this book. Recognizing that local news is the outlet through
which most people get their news, Heider ventured into the local television newsrooms in two moderate-size, culturally
diverse U.S. markets to observe the news process. In this report, he uses his insider's perspective to examine why local
television news coverage of people of color does not occur in more meaningful ways. Heider examines the perceptions of
racism and ethnicity, and addresses such dichotomies as "white" news (content determined by white managers) being
delivered by non-white news anchors, thus giving the appearance of "non-white" news. He also considers how coverage of
minorities influences viewers' perceptions of their minority neighbors. Heider then sets forth a new theoretical
concept--incognizant racism--as a way of explaining how news workers consistently ignore news in significant portions of
the communities they cover. This contribution to the minorities and media discussion provides important insights into the
newsroom decision-making process and the sociology and structure of newsrooms. It is required reading for all who are
involved in news reporting, mass communication, media and minority studies, and cultural issues in today's society.

Key Readings in Journalism
In this current period of uncertainty and introspection in the media, New Journalisms not only focuses on new challenges
facing journalism, but also seeks to capture a wide range of new practices that are being employed across a diversity of
media. This edited collection explores how these new practices can lead to a reimagining of journalism in terms of practice,
theory, and pedagogy, bringing together high-profile academics, emerging researchers, and well-known journalism
practitioners. The book’s opening chapters assess the challenges of loss of trust and connectivity, shifting professional
identity, and the demise of local journalism. A section on new practices evaluates algorithms, online participatory news
websites, and verification. Finally, the collection explores whether new pedagogies offer potential routes to new
journalisms. Representing a timely intervention in the debate and providing sustainable impact through its forward-looking
focus, New Journalisms is essential reading for students of journalism and media studies.

International Communication
Digital Media and Innovation
In Master Class: Teaching Advice for Journalism and Mass Communication Instructors, members of the AEJMC Elected
Standing Committee on Teaching take readers behind the scenes to explain the teaching strategies, preparation tips,
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exercises, and project ideas that have, in many cases, earned them university and national teaching awards. It is designed
to benefit everyone from instructors-in-training who are about to teach their first class to more experienced professors who
are looking for ways to freshen their approach in the classroom. A companion website with additional resources can be
found at http://www.aejmc.org/home/resources/teaching-help/.

The Illustrated Guide to the Content Analysis Research Project
The history of audience research tells us that the relationship between the media and viewers, readers and listeners is
complex and requires multiple methods of analysis. In Understanding Audiences, Andy Ruddock introduces students to the
range of quantitative and qualitative methods and invites his readers to consider the merits of both. Understanding
Audiences: demonstrates how - practically - to investigate media power; places audience research - from early mass
communication models to cultural studies approaches - in their historical and epistemological context; explores the
relationship between theory and method; concludes with a consideration of the long-running debate on media effects;
includes exercises which invite readers to engage with the practical difficulties of conducting social research.

Environmental Journalism
BUILD AN INVINCIBLE BRAND IN THIS UNCERTAIN WORLD The potential risks in modern-day business are greater, more
dynamic, and less predictable than ever before. And yet, the greatest exposure does not lie within these risks. Rather, it lies
in having a team that is not prepared to anticipate, foresee, or respond to a rising threat, and its impact on your reputation,
revenue, and relationships in real time. No matter your level of security, due diligence, or control, the reality is that we live
in uncertain times. Organizations are prone to a multitude of risks that can attack from every angle. When your team is
Crisis Ready, your organization is prepared for anything and everything that the modern world can throw at it.

Understanding Audiences
Media educators have long been debating the nature and purpose of media education. Issues relating to new technologies
and the changing state of the media industry are ongoing concerns, but some of the most difficult questions go to the
actual structure of media education itself: Is it best represented as an integrated field? Should it merge with other
communication subfields, or potentially split into several separate fields? Media practitioners complicate matters further by
questioning the necessity for media education at all. The continued consideration of and reaction to these issues will have a
significant effect on media-related education and its associated practices. In Mass Media Education in Transition, Thomas
Dickson gives careful consideration to the state of media education and its future directions. He provides a history of mass
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media-related education as well as an overview of the major issues affecting media education at the end of the 20th
century. He incorporates the visions of media education leaders as to the possible directions the field may take in the next
century and includes in his discussion information that has been previously unknown or not readily available to media
educators. This volume provides a broad view of the major issues affecting all aspects of media education: print and
broadcast journalism, advertising, public relations, and media studies. It also offers detailed insights as to the possibilities
that lie ahead as the field continues to develop--a new professionalism, or a return to a prior vision of media-related
education, or possibly something quite different.

New Directions in Diversity
Helps journalists and students learn how to report on the issues important to diverse communities. Beginning with a
discussion on what diversity means and why it is important, this book provides a roadmap for teaching and learning about
diverse communities and suggestions for beginning what is often a difficult community conversation.

New Journalisms
Journalism and Mass Communication Education Moving Into the New Millennium
Diverse in economic development, political and mass media systems, the countries in South East Asia cast a unique light on
the parallels between development-cum-participative communication and corporate social responsibility. In our globalized
environments, knowledge of power, culture and the colonial histories that influence and shape business and governance
practices are increasingly important. Focusing on six countries—Indonesia, Malaysia, the Philippines, Singapore, Thailand
and Vietnam— the book discusses how PR and CSR discourse are constructed, interpreted, communicated and enacted in
this diverse emerging region. By connecting the disparate disciplines of participatory and development communication with
public relations and corporate social responsibility discourse, this innovative text explores the tensions between concepts of
modernity and traditional values and their role in engendering creativity, compliance or resistance. This book will be of
interest to researchers, educators and advanced students in the fields of public relations, communication, corporate social
responsibility, corporate communications and South East Asia studies.

Convergence Journalism
Scholarly engagement with the magazine form has, in the last two decades, produced a substantial amount of valuable
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research. Authored by leading academic authorities in the study of magazines, the chapters in The Routledge Handbook of
Magazine Research not only create an architecture to organize and archive the developing field of magazine research, but
also suggest new avenues of future investigation. Each of 33 chapters surveys the last 20 years of scholarship in its subject
area, identifying the major research themes, theoretical developments and interpretive breakthroughs. Exploration of the
digital challenges and opportunities which currently face the magazine world are woven throughout, offering readers a
deeper understanding of the magazine form, as well as of the sociocultural realities it both mirrors and influences. The book
includes six sections: -Methodologies and structures presents theories and models for magazine research in an evolving,
global context. -Magazine publishing: the people and the work introduces the roles and practices of those involved in the
editorial and business sides of magazine publishing. -Magazines as textual communication surveys the field of
contemporary magazines across a range of theoretical perspectives, subjects, genre and format questions. -Magazines as
visual communication explores cover design, photography, illustrations and interactivity. -Pedagogical and curricular
perspectives offers insights on undergraduate and graduate teaching topics in magazine research. -The future of the
magazine form speculates on the changing nature of magazine research via its environmental effects, audience, and
transforming platforms.

JOURNALISM AND MASS COMMUNICATION -Volume I
Perhaps no other function of a free press is as important as the watchdog role—its ability to monitor the work of the
government. It is easier for politicians to get away with abusing power—wasting public funds and making poor decisions—if
the press is not shining its light with what is termed “accountability reporting.” This need has become especially clear in
recent months, as the American press has come under virulent direct attack for carrying out its watchdog duties. Upending
the traditional media narrative that watchdog accountability journalism is in a long, dismaying decline, The Watchdog Still
Barks presents a study of how this most important form of journalism came of age in the digital era at American
newspapers. Although the American newspaper industry contracted significantly during the 1990s and 2000s, Fordham
professor and former CBS News producer Beth Knobel illustrates through empirical data how the amount of deep watchdog
reporting on the newspapers’ studied front pages generally increased over time despite shrinking circulations, low
advertising revenue, and pressure to produce the kind of soft news that plays well on social media. Based on the first
content analysis to focus specifically on accountability journalism nationally, The Watchdog Still Barks examines the front
pages of nine newspapers located across the United States to paint a broad portrait of how public service journalism has
changed since 1991 as the advent of the Internet transformed journalism. This portrait of the modern newspaper industry
shows how papers of varying sizes and ownership structures around the country marshaled resources for accountability
reporting despite significant financial and technological challenges. The Watchdog Still Barks includes original interviews
with editors who explain why they are staking their papers’ futures on the one thing that American newspapers still do
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better than any other segment of the media: watchdog and investigative reporting.

Mobile and Social Media Journalism
Whether it's the rule-defying lifer, the sharp-witted female newshound, or the irascible editor in chief, journalists in popular
culture have shaped our views of the press and its role in a free society since mass culture arose over a century ago.
Drawing on portrayals of journalists in television, film, radio, novels, comics, plays, and other media, Matthew C. Ehrlich and
Joe Saltzman survey how popular media has depicted the profession across time. Their creative use of media artifacts
provides thought-provoking forays into such fundamental issues as how pop culture mythologizes and demythologizes key
events in journalism history and how it confronts issues of race, gender, and sexual orientation on the job. From Network to
The Wire, from Lois Lane to Mikael Blomkvist, Heroes and Scoundrels reveals how portrayals of journalism's relationship to
history, professionalism, power, image, and war influence our thinking and the very practice of democracy.

Perceptions of Quality in Journalism and Mass Communications Education
The old definitions of journalism are under fire; its occupational identity and importance to democracy, public life, and social
justice are contested, while the content, technologies, practices and cultural conditions of production of news are changing.
Contemporary developments signal significant shifts in the ways journalism is practiced, conceptualized and taught. This
book, written in the context of the World Journalism Education Congress (WJEC) held in 2016 at Auckland University of
Technology, New Zealand, offers a collection of essays on some of the key concepts, categories and models that have
underpinned WJEC discussions about journalism research and pedagogy. The overall theme of the congress – integrity and
the identity of journalism and journalism education across the globe – generated rigorous debate about journalism studies
and its distinctiveness and subject matter, and the journalism curriculum today.

Heroes and Scoundrels
"This book analyses issues of the internet and mass media in a rapidly changing environment. It covers a wide range of
fundamentals which will be in effect for a longer time, and reflects the benefits of international and interdisciplinary
collaboration." - Heinz-Werner Nienstedt, President, European Media Management Education Association "This excellent
book will be of great use to researchers, teachers and students interested in the relationship between the Internet and the
mass media and it offers an invaluable contribution to the literature. The overall picture that emerges from this book is one
that is very balanced, stressing both the radical potential of the internet and the ways in which the various media sectors
have experienced the impact differently." - Colin Sparks, University of Westminster What impact has the Internet really had
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on the media industries? What new regulatory policies and business models are driven by the Internet? And what are the
effects of the Internet on how we produce, access and consume music, film, television and other media content? After an
initial flurry of analysis and prediction of the future of the dot com boom, this is the first book to review the developments of
the first Internet era and investigate its actual outcomes. Bringing together sophisticated analyses from leading scholars in
the field, The Internet and the Mass Media explores the far-reaching implications of the Internet from economic, regulatory,
strategic and organizational perspectives. This cross-disciplinary, international view is essential for a rich, nuanced
understanding of the many technological, economic, and social changes the Internet has brought to the way we live and
work.

The Watchdog Still Barks
For at least a decade, media prognosticators have been declaring the death of radio, daily newspapers, journalistic ethics,
and even journalism itself. But in Convergence Journalism_an introductory text on how to think, report, write, and present
news across platforms_Janet Kolodzy predicts that the new century will be an era of change and choice in journalism.
Journalism of the future will involve all sorts of media: old and new, niche and mass, personal and global. This text will
prepare journalism students for the future of news reporting.

Model Curricula for Journalism Education
"Global Journalism Education in the 21st Century: Challenges and Innovations" sheds light on the present and future of
journalism education worldwide and how to best prepare future journalists (and citizens) to cover the news. This one-stop
text, reference book is a must-read for everyone interested in quality journalism education and practice.

News Literacy and Democracy
This new and highly readable textbook by Richard M. Perloff introduces students to the complex world of contemporary
news and its theoretical underpinnings, engaging with debates and ethical quandaries. The book takes readers on a
concept-guided tour of the contours, continuities, and changing features of news. It covers a huge breadth of topics
including: the classic theories of what news should do, its colorful history in America and popular myths of news, the
overarching forces involved in contemporary news gathering, critical economic determinants of news and social system
influences, and innovative trends in the future of journalism. Drawing on scholarship in the fields of journalism studies and
sociology of news, Perloff offers readers a critical, in-depth exploration of news filled with relevant examples from
newspapers, newscasts, and social media. Students of journalism, communication, sociology, politics, and related courses,
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as well as inquisitive scholars, will find this book’s intellectual focus enriching, the writing and examples engaging, and the
thoroughness of its search of the contemporary media scene invigorating. Boxes summarizing theory and key concepts help
students to deepen their understanding of both what news is now and its future.

Mass Communication Theory
The Global Journalist in the 21st Century systematically assesses the demographics, education, socialization, professional
attitudes and working conditions of journalists in various countries around the world. This book updates the original Global
Journalist (1998) volume with new data, adding more than a dozen countries, and provides material on comparative
research about journalists that will be useful to those interested in doing their own studies. The editors put together this
collection working under the assumption that journalists’ backgrounds, working conditions and ideas are related to what is
reported (and how it is covered) in the various news media round the world, in spite of societal and organizational
constraints, and that this news coverage matters in terms of world public opinion and policies. Outstanding features
include: Coverage of 33 nations located around the globe, based on recent surveys conducted among representative
samples of local journalists Comprehensive analyses by well-known media scholars from each country A section on
comparative studies of journalists An appendix with a collection of survey questions used in various nations to question
journalists As the most comprehensive and reliable source on journalists around the world, The Global Journalist will serve
as the primary source for evaluating the state of journalism. As such, it promises to become a standard reference among
journalism, media, and communication students and researchers around the world.

Writing Well in the 21st Century
Mass Communication Education presents a definitive national overview of how mass communication and journalism are
currently being taught in colleges and universities across America. Editors Murray and Moore and distinguished contributors
offer comparative views on course content in various areas of mass media. This insightful book presents the design of
courses and strategies employed, discusses what different instructors do with the same course, emphasizes new
technology, and includes essays on the impact of well-known senior mentors in the field. With its emphasis on Internet and
web-based material, this one-of-a-kind reference highlights important inroads and directions in each specialty. Whether
they are developing new courses or reviving existing programs, instructors and administrators alike will find Mass
Communication Education to be an invaluable, state-of-the-art resource

Teaching Mass Communication
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This volume concentrates on the study and efforts of women and minority men to gain respect and parity in journalism and
mass communication, and focuses on trends over the past three decades. Contributions to the volume provide a history of
the equity efforts and offer updates on equity in the academy and in the professions. Theoretical and international
perspectives on equity are also included, as are the concerns about equity from the new generations now coming into the
profession. This anthology serves as a benchmark of women's current status in journalism and mass communication and
provides a call to action for the future. As such, it is required reading for all concerned with establishing equity throughout
the discipline.

Seeking Equity for Women in Journalism and Mass Communication Education
During this period of rapid and significant change in journalistic practices, journalism educators are re-examining their own
profession and contributing to the invention of new models and practices. This edited volume of studies by respected
international scholars describes the diverse issues journalism educators are grappling with and the changes they are
making in purpose and practice. The book is organized into three sections -- education, training and employment – that
explore common themes: How the assumptions embedded in journalism education are being examined and revised in the
light of transformative changes in communication; How the definitions of journalism and journalists are broadening in scope
and what this means for educators; How newsrooms and training programs around the world are being re-examined and
made more effective. An introductory essay and section summaries provide context for the thirteen chapters that constitute
the collection. The section on journalism education explores fundamental ways educators are seeking to make their
institutions and practices stronger and more responsive. The section on training includes case studies of journalism training
programs in sub-Saharan Africa, Turkey, Sweden and the U.S. The final section examines the job prospects and employment
market for journalism students with data from the U.S., U.K, Australia, and Sweden. The scope of issues considered in the
book makes it a valuable resource for journalism scholars from around the world, as well as doctoral students, journalism
and communication administrators in universities, organizations that fund journalism training programs, and practitioners
interested in understanding employment and education trends.

Journalism Education, Training and Employment
This unique volume brings together original essays by well-known mass communication experts--master teachers--who
provide practical information on teaching the communication and journalism courses in which they specialize. Its
contributors include eminent specialists such as Maurine H. Beasley, who offers advice to teachers of media history; Dan
Nimmo (political communication); Roy L. Moore (media law); Jay Black (media ethics); and John De Mott (media
management). Chapter authors suggest course outlines, teaching strategies, and methods of testing, and provide reviews
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of current texts and supplementary materials such as films and other audio-visual aids.

White News
This new edition of Baran and Davis's successful text provides a comprehensive, historically based, introduction to mass
communication theory. Clearly written with examples, graphics, and other materials to illustrate key theories, this edition
(now streamlined to increase accessibility) traces the emergence of two main bodies of mass communication theory: social,
behavioral and critical, cultural. The authors emphasize that media theories are human creations that typically are intended
to address specific problems or issues.

Science Journalism
Key Readings in Journalism brings together over thirty essential writings that every student of journalism should know.
Designed as a primary text for undergraduate students, each reading was carefully chosen in response to extensive surveys
from educators reflecting on the needs of today’s journalism classroom. Readings range from critical and historical studies
of journalism, such as Walter Lippmann’s Public Opinion and Michael Schudson’s Discovering the News, to examples of
classic reporting, such as Carl Bernstein and Bob Woodward’s All the President’s Men. They are supplemented by additional
readings to broaden the volume’s scope in every dimension, including gender, race, and nationality. The volume is
arranged thematically to enable students to think deeply and broadly about journalism—its development, its practice, its
key individuals and institutions, its social impact, and its future—and section introductions and headnotes precede each
reading to provide context and key points for discussion.

Crisis Ready
Science Journalism: An Introduction gives wide-ranging guidance on producing journalistic content about different areas of
scientific research. It provides a step-by-step guide to mastering the practical skills necessary for covering scientific stories
and explaining the business behind the industry. Martin W. Angler, an experienced science and technology journalist,
covers the main stages involved in getting an article written and published; from choosing an idea, structuring your pitch,
researching and interviewing, to writing effectively for magazines, newspapers and online publications. There are chapters
dedicated to investigative reporting, handling scientific data and explaining scientific practice and research findings to a
non-specialist audience. Coverage in the chapters is supported by reading lists, review questions and practical exercises.
The book also includes extensive interviews with established science journalists, scholars and scientists that provide tips on
building a career in science journalism, address what makes a good reporter and discuss the current issues they face
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professionally. The book concludes by laying out the numerous available routes into science journalism, such as relevant
writing programs, fellowships, awards and successful online science magazines. For students of journalism and professional
journalists at all levels, this book offers an invaluable overview of contemporary science journalism with an emphasis on
professional journalistic practice and success in the digital age.

Mass Communication Education
The Illustrated Guide to the Content Analysis Research Project makes mass media research more accessible through an
informal and humorous student-centered approach. Author Patricia Swann provides a colorful, step-by-step guide to
developing a typical mass media research project using the content analysis method. The fundamental elements of this
research method are presented in plainspoken language perfect for undergraduates and new researchers, complete with
engaging illustrations and an informal narrative that tackle students’ most common sticking-points when learning and
applying research methods. Supplemented by online worksheets for further reflection, this book is an excellent companion
to research-centered courses in mass media, communication studies, marketing, and public relations at the introductory
level.

The Internet and the Mass Media
A groundbreaking book that explores the theory and practice of leading in the creative workplace Leadership in the
Creative Industries is a much-needed guide to the theory and practice of the creative leadership skills that are essential to
lead effectively in creative fields. As the growth of creative industries continues to surge and “noncreative” businesses put
increasing emphasis on creativity and innovation, this book offers a practical resource that explores how to confidently lead
a workforce, creatively. In order to lead creative people it is essential to understand the creative process, creativity, and the
range of variables that affect it. This book fills a gap in the literature by exploring the creative leadership practices that are
solidly grounded in evidenced-based research. The author includes suggestions for overcoming the challenges associated
with leading creative people, and puts to rest many of the current industry misconceptions about leading creatively. This
vital resource: Is the first book that highlights the theory and practice of creative leadership skills in the creative industries
Includes best practices of leading for creativity, and reveals what encourages creativity and what suppresses it Debunks
commonly held myths about leading a creative workforce with evidence-based guidance Contains a wealth of helpful tips,
visualizations, callouts from primary research, and anecdotes from recognized thought leaders, to highlight and underscore
important principles. Written for academics and students of leadership, those working or aspiring to work in the creative
industries, Leadership in the Creative Industries puts the focuses directly on theory and practice of creative leadership in
creative fields.
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Truth in Our Times
News Literacy and Democracy invites readers to go beyond surface-level fact checking and to examine the structures,
institutions, practices, and routines that comprise news media systems. This introductory text underscores the importance
of news literacy to democratic life and advances an argument that critical contexts regarding news media structures and
institutions should be central to news literacy education. Under the larger umbrella of media literacy, a critical approach to
news literacy seeks to examine the mediated construction of the social world and the processes and influences that allow
some news messages to spread while others get left out. Drawing on research from a range of disciplines, including media
studies, political economy, and social psychology, this book aims to inform and empower the citizens who rely on news
media so they may more fully participate in democratic and civic life. The book is an essential read for undergraduate
students of journalism and news literacy and will be of interest to scholars teaching and studying media literacy, political
economy, media sociology, and political psychology.

Corporate Social Responsibility, Public Relations and Community Engagement
The third edition of International Communication examines the profound changes that have taken place, and are continuing
to take place at an astonishing speed, in international media and communication. Building on the success of previous
editions, this book maps out the expansion of media and telecommunications corporations within the macro-economic
context of liberalisation, deregulation and privitisation. It then goes on to explore the impact of such growth on audiences in
different cultural contexts and from regional, national and international perspectives. Each chapter contains engaging case
studies which exemplify the main concepts and arguments.

The Routledge Handbook of Magazine Research
Environmental journalism is an increasingly significant area for study within the broader field of journalism studies. It
connects the concerns of politics, science, business, culture and the natural world whilst also exploring the boundaries
between the local, regional and global. A central and typical focus for its concerns are the global summits convened to
share scientific knowledge about global warming and to formulate policies to mitigate its consequences in particular
locales. But reporting environmental change creates difficulties for journalists who are often ill equipped to resolve the
uncertainties in the disputed scientific accounts of climate change. This research-based collection focuses on aspects of
environmental journalism in Australia, France, Norway, Sweden, the UK and the USA. Contributors present case studies of
media reporting of the environment, and explore considerations of objectivity and advocacy in journalistic coverage of the
environment and climate change. This book was originally published as a special issue of Journalism Studies.
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Master Class
Digital Media and Innovation, by Richard A. Gershon, takes an in-depth look at how smart, creative companies have
transformed the business of media and telecommunications by introducing unique and original products and services.
Today's media managers are faced with the same basic question: what are the best methods for staying competitive over
time? In one word: innovation. From electronic commerce (Amazon, Google) to music and video streaming (Apple, Pandora,
and Netflix), digital media has transformed the business of retail selling and personal lifestyle. This text will introduce
current and future media industry professionals to the people, companies, and strategies that have proven to be real game
changers by offering the marketplace a unique value proposition for the consumer.

Leadership in the Creative Industries
A Practical Guide for Multimedia Journalism Mobile and Social Media Journalism is the go-to guide for understanding how
today’s journalists and news organizations use mobile and social media to gather news, distribute content, and create
audience engagement. Checklists and practical activities in every chapter enable readers to immediately build the mobile
and social media skills that today’s journalists need and news organizations expect. In addition to providing the
fundamentals of mobile and social media journalism, award-winning communications professional and author Anthony
Adornato discusses how mobile devices and social media have changed the way our audiences consume news and what
that means for journalists. The book addresses a changing media landscape by emphasizing the application of the core
values of journalism—such as authentication, verification, and credibility—to emerging media tools and strategies.

Mass Media Education in Transition
The Third Edition of Women in Mass Communication provides a new generation of students with an insightful examination
of women in the journalism and mass communication professions. In this seminal volume, editors Pamela Creedon and
Judith Cramer offer ideas and directions for improving the status of women—and men— working in the field.

Ethics in Public Relations
Journalism and Mass Communication is the component of Encyclopedia of Social Sciences and Humanities in the global
Encyclopedia of Life Support Systems (EOLSS), which is an integrated compendium of twenty one Encyclopedias. The
Theme on Journalism and Mass Communication deals, in two volumes and cover five main topics, with a myriad of issues of
great relevance to our world such as: Evolution of Journalism and Mass Communication; Evolution of Mass Communication:
Page 13/16

Bookmark File PDF Journalism And Mass Communication Educator
Mass Communication and Sustainable Futures; The Internet as a Mass Communication Medium; Management and Future of
Mass Communications and Media; Communication Strategies for Sustainable Societies, which are then expanded into
multiple subtopics, each as a chapter. These two volumes are aimed at the following five major target audiences: University
and College Students Educators, Professional Practitioners, Research Personnel and Policy Analysts, Managers, and Decision
Makers, NGOs and GOs.

The Dynamics of News
David E. McCraw recounts his experiences as the top newsroom lawyer for the New York Times during the most turbulent
era for journalism in generations. In October 2016, when Donald Trump's lawyer demanded that The New York Times
retract an article focused on two women that accused Trump of touching them inappropriately, David McCraw's scathing
letter of refusal went viral and he became a hero of press freedom everywhere. But as you'll see in Truth in Our Times, for
the top newsroom lawyer at the paper of record, it was just another day at the office. McCraw has worked at the Times
since 2002, leading the paper's fight for freedom of information, defending it against libel suits, and providing legal counsel
to the reporters breaking the biggest stories of the year. In short: if you've read a controversial story in the paper since the
Bush administration, it went across his desk first. From Chelsea Manning's leaks to Trump's tax returns, McCraw is at the
center of the paper's decisions about what news is fit to print. In Truth in Our Times, McCraw recounts the hard legal
decisions behind the most impactful stories of the last decade with candor and style. The book is simultaneously a rare
peek behind the curtain of the celebrated organization, a love letter to freedom of the press, and a decisive rebuttal of
Trump's fake news slur through a series of hard cases. It is an absolute must-have for any dedicated reader of The New
York Times.

Public Relations in Practice
Ethics in Public Relations: Responsible Advocacy is the first book to identify universal principles of responsible advocacy in
public relations. In this engaging book, editors Kathy Fitzpatrick and Carolyn Bronstein bring together prominent authorities
in the field to address theoretic and practical issues that illustrate the broad scope and complexity of responsible advocacy
in 21st-century public relations.

Women in Mass Communication
The Global Journalist in the 21st Century
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