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Corporate Social Responsibility, Corporate Restructuring and Firm's Performance
Business and Community is a historical narrative which also highlights emerging critical issues and the achievements as
well as deficits of Indian CSR. Its objectives are threefold: - To enhance public knowledge, understanding and appreciation
of what Indian business has contributed to society - To enthuse the business community as a whole, especially the younger
generation, by highlighting exemplary individualsmpanies in the history of Indian CSR - To identify the factors which inhibit
or encourage CSR so as to enable business and government to take appropriate action Written in a simple, non-jargonistic
language, it is easy to understand without being simplistic. Its extensive bibliography will be useful for further research.

Business and Community
Electronic Inspection Copy available for instructors here Providing a much-needed critique of Corporate Social Responsibility
(CSR) practice and scholarship, this book seeks to redress CSR advocacy, from a political and critical perspective. A strident
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approach backed up by extensive use of case studies presents the argument that most CSR-related activity aims to gain
legitimacy from consumers and employees, and therefore furthers the exploitative and colonizing agenda of the
corporation. By examining CSR in the context of the political economy of late capitalism, the book puts the emphasis back
on the fact that most large corporations are fundamentally driven by profit maximization, making CSR initiatives merely
another means to this end. Rather than undermining or challenging unsustainable corporate practices CSR is exposed as an
ideological practice that actually upholds the prominence of such practices. As CSR gathers momentum in management
practice and scholarship, students in the fields of CSR, business ethics, and strategy, will find this text a useful companion
to counter received wisdom in this area.

Social Responsibilities of the Businessman
Corporate social responsibility (CSR) continues to grow as an area of interest in academia and business. Encompassing
broad topics such as the relationship between business, society, and government, environmental issues, globalization, and
the social and ethical dimensions of management and corporate operation, CSR has become an increasingly
interdisciplinary subject relevant to areas of economics, sociology, and psychology, among others. New directions in CSR
research include advanced 'micro' based investigations in organizational behaviour and human resource management,
additional studies of environmental social responsibility and sustainability, further research on 'strategic' CSR, connections
between social responsibility and entrepreneurship, and improvements in methods and data analysis as the field matures.
Through authoritative contributions from international scholars across the social sciences, this Handbook provides a
cohesive overview of this recent expansion. It introduces new perspectives, new methodologies, and new evidence from a
range of disciplines to encourage and facilitate interdisciplinary research and global implementation of corporate social
responsibility.

Corporate Social Responsibility
This monograph focuses on the level of management culture development in organizations attempting to disclose it not
only with the help of theoretical insights but also by the approach based on employees and managers. Why was the term
"management culture" that is rarely found in literature selected for the analysis? We are quite often faced with problems of
terminology. Especially, it often happens in the translation from one language to another. While preparing this monograph,
the authors had a number of questions on how to decouple the management culture from organization's culture and from
organizational culture, how to separate management culture from managerial culture, etc. However, having analysed a
variety of scientific research, it appeared that there is no need to break down the mentioned cultures because they still
overlap. Therefore, it is impossible to completely separate the management culture from the formal or informal part of
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organizational culture. Management culture inevitably exists in every organization, only its level of development may vary.

Corporate Social Responsibility in Contemporary China
This book has many merits. It will make fascinating reading for the increasing number of organizational scholars who
wonder how organizational research can engage more in accounting for the impact of corporations on their environment in
a broad sense. Bahar Ali Kazmi, Bernard Leca and Philippe Naccache, Organization Studies This book is for those who will
enjoy a thoughtful and informative monograph that acutely summarises and refreshes critique from a political and
sociological perspective. It is a comprehensive re-interpretation of the corporate world and the evidently meretricious
regime of CSR which makes it an enjoyable compendium for critical management studies fans . . this erudite volume will be
valuable to mainstream, social science academics either involved in (or dismissive of) CSR and sustainability discourses in
management education and research. David Bevan, Scandinavian Journal of Management Banerjee s book is thought
provoking and must be read. But it should be read not only by corporate social responsibility scholars but by all business
scholars. It is through Banerjee s provocations that we can understand the shortcomings of corporate systems and the
boundaries of corporate social responsibility. Pratima Bansal, Administrative Science Quarterly This is a tour de force that
carefully assembles and incisively interrogates perhaps the most pressing problem of our age: how to harness the
resources of corporations to tackle global problems of poverty, oppression and environmental degradation? Banerjee does
not present us with glib pronouncements or simplistic fixes. Instead, he brilliantly illuminates the scale of the challenges
and lucidly assesses the relevance and value of CSR responses to date. Hugh Willmott, University of Cardiff, UK Bobby
Banerjee takes on the popular mythologies of neo-liberal corporate social responsibility with enviable flair and a
thoroughness of scholarship that will dismay its apologists. His critique extends from the origins of the modern corporation
and its well-known abuses and excesses to far harder targets the more attractive alternatives that have been developed for
theory and practice that, as Banerjee shows brilliantly, only serve to mask continuing neo-colonial abuses. Banerjee is not
content simply to expose the impossibilities of doing good works whilst maximizing shareholder value, the win-win view of
CSR, but he bites the bullet with some uncompromising but realistic proposals for the future reconstruction of CSR both as a
field of study and as a business practice. We have needed this exposure of the bad and the ugly for a long time. The current
versions of CSR are simply just not good enough. Stephen Linstead, University of York, UK Banerjee pulls the beguiling mask
off corporate social responsibility. Taking the vantage point of the world s poor, he shows CSR to be a cruel hoax
corporations cynical effort to undermine growing demands for economic and environmental justice. Paul S. Adler, University
of Southern California, US This book problematizes the win-win assumption underlying discourses of CSR and suggests that
it is a rhetoric that is invariably subordinated to that of corporate rationality. Rather than see CSR as providing the means to
transform corporations by advocating a stakeholder view of the firm it argues that CSR represents an ideological movement
designed to consolidate the power of transnational corporations and provide a veneer of liberality to the illiberal economic
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agenda of the major global institutions. Stewart Clegg, University of Technology, Sydney, Australia Professor Banerjee offers
us a refreshing analysis of corporate social responsibility (CSR) in an otherwise comparatively turgid literary landscape.
People may disagree with his criticism that because of its preoccupation with shareholder value, the corporation is an
inappropriate agent for social change but it is backed up by strong theoretical and substantive empirical

Corporate Social Responsibility Agenda, The: The Case For Sustainable And Responsible
Business
The Anthropology of Corporate Social Responsibility explores the meanings, practices, and impact of corporate social and
environmental responsibility across a range of transnational corporations and geographical locations (Bangladesh,
Cameroon, Chile, the Democratic Republic of the Congo, Ghana, India, Peru, South Africa, the UK, and the USA). The
contributors examine the expectations, frictions and contradictions the CSR movement is generating and addressing key
issues such as the introduction of new forms of management, control, and discipline through ethical and environmental
governance or the extent to which corporate responsibility challenges existing patterns of inequality rather than generating
new geographies of inclusion and exclusion.

Corporate Responsibility
Corporate Social Responsibility: Definition, Core Issues and Recent Developments offers a well-structured and thorough
introduction to corporate social responsibility (CSR). Author Brent D. Beal introduces the basic concept of CSR, briefly
discusses the challenges of defining it, and summarizes important conceptual models. CSR is examined in the context of
the perfect competition market model, market failure, and social dilemmas. Three different types of CSR—systemic,
strategic, and philanthropic—are highlighted. Finally, arguments both for and against CSR are outlined and several
conceptual frames are proposed. Readers are encouraged to think about what businesses should be responsible for in
society and how a society’s economic system should be structured, bounded, and ultimately, controlled. This text is
appropriate for any business course in which the introduction of CSR would complement other course content.

Strategic Corporate Social Responsibility
Corporate Social Responsibility (CSR) has become a buzzword in management today. And yet, skepticism often prevails, as
CSR is often associated with traditional philanthropic practices enabling companies to greenwash their unethical social and
environmental practices. This book offers a fresh view on today's CSR from both historical and geographical perspectives.
Exploring its roots and theoretical developments in the US, the author then focuses on how CSR has spread across the
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world, first in Europe and later in the developing world. An updated overview of today's CSR agenda is provided with a focus
on four key issues: stakeholder inclusion, employee engagement and social dialogue, human rights and environmental
sustainability. With the support of multiple cases and examples taken from various continents and industries, the book
adopts a sustainability-driven perspective, based on the belief that the future of CSR lies in the strategic embeddeness of
key issues into the company's value chain. Finally, the book attempts to draw the contours of tomorrow's CSR by proposing
a new terminology reflecting the current evolution of CSR.

The Rise and Fall of Corporate Social Responsibility
The essays in this volume examine the emergence of the concept of corporate social responsibility, and the uses that have
been made of the language of corporate responsibility to explore the business/society relationship. The first section traces
the emergence of the concept of corporate social responsibility as a way of understanding and framing the business/society
relationship. Section two of the volume looks at "Definitions and ethical justifications" with a view to exploring current
discussions of the nature, scope and source of the social responsibilities of corporations. Section three, "CSR and
Management: Critical Reflections", explores the integration of CSR theories and justifications into business management
and business management theories. Articles in the final section of the volume apply the concept of corporate social
responsibility, and the theoretical frameworks and analytical tools to which it has given rise, to the examination and
resolution of specific social issues arising out of the economic activities of corporations.

Science, History and Social Activism
This book examines the changing reciprocal relationships between corporations and their various social obligations over the
very long term - from the seventeenth to the twentieth century. Chapters from emerging and established business
historians assess the full range of social obligations that corporations held historically. By adopting an innovative
methodological approach that is long-term and comparative, this book offers a challenge to the literature on corporate
history and will be of interest to researchers and academics in the field of finance and business history.

Corporate Social Responsibility in the Post-Financial Crisis Era
The concept of the social responsibility of business has roots in the Puritan doctrine of stewardship as well as the
nineteenth-century gospel of wealth, but business leaders only began to consider community welfare as a whole in the
context of their corporate aspirations of the latter half of the twentieth century. Originally appearing in 1970, The Social
Responsibilities of Business surveys the history of corporate actions in pursuit of social responsibility, and attempts to
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assess likely developments. Reissued in 1988 by Transaction with a new introduction by the author and now available in
paperback, the volume provides Morrel Heald the opportunity to evaluate his earlier predictions and identify prospects for
further development in the area of corporate social responsibility. Some of Heald's predictions have not yet come to
fruition, and he reflects upon the reasons. No effective structure yet exists to permit an open exchange of views and needs
between business and representatives of its various constituencies. In addition, two of Heald's earlier suggestions have not
taken root in the way he anticipated--the company foundation, and the corporate social audit-and he assesses why they
have not, and what opportunities they still provide. The Social Responsibilities of Business provides essential back ground
for understanding the developing social role of the corporation and for assessing its future direction.

Management Culture and Corporate Social Responsibility
This book explores the current state of Corporate Social Responsibility (CSR) in 24 European nations, examining the state of
the development and practice of CSR and sustainability for organizations in these countries. The common denominator for
all of the book’s 25 chapters is a management perspective rather than an ethical discourse. The book therefore represents
a comprehensive survey of initiatives and activities in the field of CSR and provides a wealth of complete cases and
examples for different approaches to sustainable and responsible management practice. The book also reviews the relevant
political and governmental guidelines and frameworks for organizations, both on a national and a European level. Europe
has taken a leading role in the promotion and implementation of CSR. This book showcases how, through CSR, enterprises
can significantly contribute to achieving the European Union’s treaty objectives of sustainable development and a highly
competitive social market economy.

Corporate Social Responsibility
Volume Two of Business and Society 360 focuses on research drawn from work grounded in "corporate social responsibility"
and "corporate citizenship."

The Social Responsibilities of Business
Bringing together normative and instrumental CSR conceptualizations, practice based examples and international case
studies, this edited volume brings together important contributions on the conceptualizations of CSR post financial crisis.
Including coverage of a variety of practices in developing and developed contexts, industry-specific activities, business
ethics and sustainable development issues, Corporate Social Responsibility in the Post-Financial Crisis brings together a
variety of perspectives to provide knowledge and understanding across contexts.
Page 6/17

Acces PDF A History Of Social Responsibility Guideone Insurance
A History of Socially Responsible Business, c.1600–1950
Food is a source of nourishment, a cause for celebration, an inducement to temptation, a means of influence, and signifies
good health and well-being. Together with other life enhancing goods such as clean water, unpolluted air, adequate shelter
and suitable clothing, food is a basic good which is necessary for human flourishing. In recent times, however, various
environmental and social challenges have emerged, which are having a profound effect on both the natural world and built
environment – such as climate change, feeding a growing world population, nutritional poverty and obesity. Consequently,
whilst the relationships between producers, supermarkets, regulators and the individual have never been more important,
they are becoming increasingly complicated. In the context of a variety of hard and soft law solutions, with a particular
focus on corporate social responsibility (CSR), the authors explore the current relationship between all actors in the global
food supply chain. Corporate Social Responsibility, Social Justice and the Global Food Supply Chain also provides a
comprehensive and interdisciplinary response to current calls for reform in relation to social and environmental justice, and
proposes an alternative approach to current CSR initiatives. This comprises an innovative multi-agency proposal, with the
aim of achieving a truly responsible and sustainable food retail system. Because only by engaging in the widest possible
participatory exercise and reflecting on the urban locale in novel, material and cultural ways, is it possible to uncover new
directions in understanding, framing and tackling the modern phenomena of, for instance, food deserts, obesity, nutritional
poverty and social injustice. Corporate Social Responsibility, Social Justice and the Global Food Supply Chain engages with a
variety of disciplines, including, law, economics, management, marketing, retailing, politics, sociology, psychology, diet and
nutrition, consumer behaviour, environmental studies and geography. It will be of interest to both practitioners and
academics, including postgraduate students, social scientists and policy-makers.

Corporate Social Responsibility
Current debate surrounding social responsibility has neglected to fully comprehend the important role of national private
law in achieving socially responsible conduct in business.

The Oxford Handbook of Corporate Social Responsibility
This landmark history of corporate responsibility documents corporate power and business behaviour from the mideighteenth century to the modern day. It shows how corporate responsibility has evolved, with the roles, responsibilities
and performance of corporations coming increasingly under the spotlight as new norms of transparency and accountability
emerge.
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Strategic Corporate Social Responsibility in Practice
Strategic Corporate Social Responsibility: Sustainable Value Creation redefines corporate social responsibility (CSR) as
being central to the value-creating purpose of the firm. Based on a theory of empowered stakeholders, this bestselling text
argues that the ‘responsibility’ of a corporation is to create value, broadly defined. In this new Fourth Edition, author David
Chandler explores why some firms are better at CSR and how other firms can improve their CSR efforts. Keep your course
content up-to-date! Subscribe to David Chandler's 'CSR Newsletters' by e-mailing him at david.chandler@ucdenver.edu. The
newsletters are designed to be a dynamic complement to the text that can be used for in-class discussion and debate. Past
newsletters are archived as a freely-available resource for instructors and students at: http://strategiccsrsage.blogspot.com/

Corporate Social Responsibility
Corporate Social Responsibility in India is arguably the first comprehensive, well-researched book on the subject in the
country. The author uses Indian examples, case studies and CSR role models from the Indian industry to explain the gap
between Indian business needs and current practices. Practices and researches in economically developed countries have
also been used extensively. As the Indian industry begins to enter international markets, it is going to be imperative to
integrate CSR with business goals for long-term sustainability and healthy economic, social and environmental impact. The
book helps in understanding the meaning of business beyond financial numbers and tries to explain how even CSR can be
used as a marketing tool and for business benefits. It dwells comprehensively upon the concept of CSR, from its inception
as philanthropy till its journey to a form where now it is mandatory to be sensitive about CSR in businesses.

Corporate Social Responsibility, Private Law and Global Supply Chains
Finally, a book that crosses the great divide between academia and practice a rare feat, especially in edited volumes with
scholarly contributions. . . there is much to like about what the book does cover. Wayne Visser, Ethical Performance Mallin
brings together academics and business experts to share a wide range of accounts from across the globe. Readers will find
insights and guidance on how countries and companies have tried to balance the perceived needs of often disparate
groups. James McRitchie, CorpGov.net Chris Mallin has put together a fine volume providing detailed insights into the global
spread of CSR. It wonderfully showcases the diversity and dynamics of CSR in different countries, regions and key
industries. It is an essential read for everybody interested in the dialectics of global homogenization and local adaptation of
CSR-related management practices. Dirk Matten, York University, Toronto, Canada Professor Mallin has edited a remarkable
range of studies, illustrating how companies across the world regard and respond to their social responsibilities. Her book
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will prove an invaluable source of information for everyone interested in comparative corporate social responsibility, aided
by the admirable learning points and questions following each case study. It will also be turned to for guidance by investors
concerned to promote corporate social values internationally. Sir Adrian Cadbury, Aston University Business School,
Birmingham, UK Corporate Social Responsibility (CSR) is an area of increasing global interest with companies taking CSR
issues more seriously, devoting more resources to such issues and acknowledging the benefits of CSR activities. This
insightful book provides a comprehensive analysis of the development of CSR in a diverse range of countries including the
UK, Italy, Poland, Turkey, the USA, the Middle East, Australia, Japan and Korea. Christine Mallin has brought together leading
experts from both academia and the business world to provide fully up-to-date accounts of developments in CSR from a
range of legal, cultural and economic perspectives. This timely resource will serve as an invaluable teaching and resource
tool for advanced students and academics and will provide insights and guidance to the wider business community.

Managing Corporate Social Responsibility in Action
Corporation, be Good!
Since the mid 1990s political and public debates about the social responsibilities of firms have gained renewed force.
Although CSR seems to be a well defined concept in management literature, in its diverse applications the CSR concept
loses much of its pertinence. In Managing Corporate Social Responsibility in Action, the authors focus on different aspects of
managing CSR in action to capture differences between discourse and practice. By examining the question from three
angles - talking about CSR, doing CSR and measuring CSR - they attempt to make sense of the difference between practice
and reality. This volume considers ways to overcome the difficulties that arise around CSR in action.

Corporate Social Responsibility
In the highly praised The Market for Virtue, David Vogel presents a clear, balanced analysis of the contemporary corporate
social responsibility (CSR) movement in the United States and Europe. In this updated paperback edition, Vogel discusses
recent CSR initiatives and responds to new developments in the CSR debate. He asserts that while the movement has
achieved success in improving some labor, human rights, and environmental practices in developing countries, there are
limits to improving corporate conduct without more extensive and effective government regulation. Put simply, Vogel
believes that there is a market for virtue, but it is limited by the substantial costs of socially responsible business behavior.
Praise for the cloth edition: "The definitive guide to what corporate social responsibility can and cannot accomplish in a
modern capitalist economy."—Robert B. Reich, Brandeis University, and former U.S. Secretary of Labor "Vogel raises a
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number of excellent points on the present and future of CSR."—Working Knowledge, Harvard Business School "A useful
corrective to the view that CSR alone is the full answer to social problems."—Business Ethics "The study combines sound
logic with illustrative cases, and advances the sophistication of the CSR debate considerably." —John G. Ruggie, Harvard
University, co-architect of UN Global Compact

The Anthropology of Corporate Social Responsibility
This book examines anti-corporate activism in the United States, providing a nuanced understanding of the changing focal
points of challenges to corporations.

Corporate Social Responsibility in Europe
With the changing expectations of consumers, employees and regulators, being best in the world is no longer enough.
Businesses are now also expected to be best for the world: to be socially and environmentally responsible, sustainable and
ethical. Based on the idea that strategic CSR offers the most holistic and effective approach to corporate social
responsibility, the author presents the key concepts, theories and philosophical approaches to CSR, along with the practical
tools needed to implement this knowledge in the real world. The book is split into three parts; the first part provides the
theoretical background of CSR, the second part examines various CSR approaches and how they can be implemented, and
the third part discusses measuring and communicating CSR. Each chapter contains questions for reflection & discussion,
exercises, and case studies from globally recognised brands such as Ben & Jerry’s, Nestle, Marks & Spencer, TOMS Shoes,
LEGO, Coca-Cola and McDonald’s. The book is complemented by chapter specific lecturer PowerPoint slides, which can be
found here. Suitable reading for students on Corporate Social Responsibility modules.

Corporate Social Responsibility
This volume, intended for corporate managers and communicators, brings the newly emphasized area of social concern and
responsibility into clear focus. Anderson provides a complete overview of all aspects of social responsibility. He gives a
wealth of practical advice, backed by numerous case studies for the executive who seeks a clear, workable understanding
of corporate social responsibility. Each chapter is followed by a list of references; many chapters also include real-world
scenarios highlighting important social responsibility issues.

Corporate Social Responsibility in Finland
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In today’s globalized and competitive business environment, companies increasingly look to restructuring, mergers &
acquisitions and downsizing to survive, grow and maximize profits. However, when they are not managed in a socially
responsible manner, restructurings may exert the negative impact on employees, shareholders, communities, and society
as a whole. The book empirically explores the phenomena of corporate social responsibility (CSR), restructuring, and
relationships with firms’ performance in China. It gives an insight into how Chinese firms respond to expectations of
stakeholders by making social goals a part of their overall business operations. It also gives a fresh view of the new concept
of socially responsible restructuring. For those seeking to promote socially responsible practices in restructuring, the book
provides a unique and stimulating analysis and touchstone.

Social Responsibility and Environmental Sustainability in Business
China's recent economic transformation and integration into the world economy has coincided with increasing pressure for
corporate law reform to make corporate social responsibility (CSR) integral to business and management strategy in China.
This timely book critically analyses contemporary notions of CSR in China, discussing theory and practice alongside legal
responses in this emerging field. Jingchen Zhao uniquely combines the history, traditions and social policies of China with
Chinese law, explaining the significance of path dependence in China. He presents an in-depth debate on the difficulties
involved in transplanting developed legal principles directly into Chinese society, and takes a detailed look at the CSR
provisions in Chinese company law which aimed to put social and environmental concerns onto the corporate agenda. He
suggests how these laws could be more effectively and efficiently enforced with reference to UK law, and explores specific
issues including: * Chinese Company Law 2006 * the 'Harmonious Society' in China * the 2008 Financial Crisis and its
impact on the Chinese economy * recent corporate scandals including the Sanlu Baby Milk scandal, the Wenchuan
earthquake and CSR donations, the Beijing Olympic Games and CSR, and the Fujia chemical plant. This book will prove an
enlightening read for academics and practitioners in the fields of law, business and management interested in CSR and the
law in contemporary China.

The End of Corporate Social Responsibility
In this age of global economic crises, the need to renew our commitment to social issues becomes even more urgent.
Reduction in public and private spending on social programmes throws up further challenges for the sustenance of
development efforts. The book advocates countering this trend through 'global social entrepreneurship' and the use of
innovative, inexpensive and locally customized solutions. Using in-depth and contemporary case studies, the book
demonstrates how to define, measure and achieve socially and environmentally sustainable growth. The book inspires
social entrepreneurs to build new models of sustainable growth, to scale existing solutions and to create new public-private
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partnerships.

The Social Responsibility of the Historian
This book introduces a Finnish approach to corporate social responsibility (CSR) and embeds it within a broader discussion
on the Nordic roots of business responsibility and stakeholder thinking. The first part of the book traces the origins of
Finnish CSR from paternalism at the beginning of industrialization to the start of the welfare state. The second part
discusses the characteristics of Finnish CSR in light of the cultural and societal context and structure, and the third part
introduces current trends and challenges. Each section of the book includes case examples that illustrate Finnish CSR from
different perspectives. The book will be of use to scholars and students with an interest in the Nordic approach to CSR.

Contention and Corporate Social Responsibility
CSR has now moved beyond the stage of specialist or niche subject to become an integral part of global business and
society. This timely edition is destined to become the definitive guide to CSR, Sustainability, Business Ethics and the
organizations and standards in the field. The A to Z of Corporate Social Responsibility is a unique publication and is the
culmination of over a hundred of the world’s leading thinkers, opinion formers, academic and business people providing an
easy-to-use guide to CSR: from general concepts such as sustainability, stakeholder management, business ethics and
human rights to more specific topics such as carbon trading, microfinance, biodiversity, the Base of the Pyramid model and
globalisation. In addition to definitions of the most important terms across the wide range of CSR associated topics, this
book also covers all the most important codes and guidelines, such as the Equator Principles, the UN Global Compact and
ISO standards, as well as providing background on organizations such as the World Business Council for Sustainable
Development and Transparency International and profiles of CSR in particular industries and regions. This paperback edition
includes all the latest developments in CSR as well as incorporating new sections on boardroom pay, the sub-prime market
and the financial crisis. Praise for the first edition: "A complete reference guideoffers an invaluable combination of lessons
learned and best practice for the futureprovides first–hand insights" (Forum CSR International, October 2008) "This is a
timely and innovative contribution to the field of Corporate Social Responsibility" (Retail & Leisure International, February
2008) "a handy reference to have on the shelf behind your desk" (Ethical Performance, February 2008) “You will not find a
wider display of today’s key global players and their action programs than here.” (CSR–News.net, May 2008) “The book
contains a great deal of detailed research.” (Supply Management, May 2008)

Global Practices of Corporate Social Responsibility
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Over the last 30 years, corporate social responsibility (CSR) has become a household term, reflecting a combination of
factors that we have come to associate with that most catch-all of terms "globalization," including the widespread popular
concern with such social issues as the environment and international human rights. Corporate Social Responsibility
examines the history of the idea of business ethics (which goes back at least to ancient Mesopotamia) before exploring the
state of CSR today. This book argues that a wide-ranging understanding of the purpose of business is necessary to create
value for a community of stakeholders which in turn can generate a sustainable future. The book suggests that corporations
still have a long way to go, but remains optimistic. The book’s sanguine interpretation of the current state of corporate
affairs and a recommended way forward, results not only from the authors analysis, but also his direct experience. This
book presents the case that we are in the midst of a major paradigm shift in our understanding of the purpose of business
and that this new understanding holds much promise for business being a significant force for a more just and peaceful
world. This work provides a concise overview of CSR and an important examination of the present and future work of the UN
Global Compact and will be of interest to students of international organizations, international business and corporate social
responsibility.

Corporate Social Responsibility
With this book, Charlotte Walker-Said and John D. Kelly have assembled an essential toolkit to better understand how the
notoriously ambiguous concept of corporate social responsibility (CSR) functions in practice within different disciplines and
settings. Bringing together cutting-edge scholarship from leading figures in human rights programs around the United
States, they vigorously engage some of the major political questions of our age: what is CSR, and how might it render
positive political change in the real world? The book examines the diverse approaches to CSR, with a particular focus on
how those approaches are siloed within discrete disciplines such as business, law, the social sciences, and human rights.
Bridging these disciplines and addressing and critiquing all the conceptual domains of CSR, the book also explores how CSR
silos develop as a function of the competition between different interests. Ultimately, the contributors show that CSR
actions across all arenas of power are interdependent, continually in dialogue, and mutually constituted. Organizing a
diverse range of viewpoints, this book offers a much-needed synthesis of a crucial element of today’s globalized world and
asks how businesses can, through their actions, make it better for everyone.

Corporate Social Responsibility in India
Here is the story of Corporate Social Responsibility---what it means, where it came from, where it is going, what it requires
of business. Told in an eyewitness, I-was-there style by a pioneer of the study of CSR in the nation's business schools, it
takes the reader through a half century of corporate scandals and fierce struggles over corporate ethics---from Ralph
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Nader's 1960s Campaign GM to today's white collar crimes at Enron, WorldCom, Tyco, and other Wall Street giants. It lays
bare the values that drive corporate culture, explores the motivational depths of corporate strategy and policy,
demonstrates how biological impulses can lead business decision makers astray, questions the relevance and ethical
commitment of business school education, reveals the spiritual side of management life, and holds out hope that the New
Millennium will see improvement in the ethical performance of business. William C. Frederick is one of the founders of the
study of Corporate Social Responsibility in the United States and initiated some of the key concepts and analytic categories.
His books include Business and Society, Social Auditing, and Values, Nature, and Culture in the American Corporation. He
was president of The Society for Business Ethics and The Society for Advancement of Socio-Economics, and chaired the
Social Issues in Management division of The Academy of Management. He conducted studies of management education in
Spain, Italy, Egypt, Yugoslavia, Ecuador, Nigeria, and Australia, and designed and taught programs for executives in U. S.
corporations. He was dean of the business schools at the University of Kansas City and the University of Pittsburgh. He
received a PhD in economics and anthropology from the University of Texas. Corporation, Be Good! draws on the author's
half-century of thinking about the social and ethical responsibilities of the modern corporation.

Corporate Social Responsibility, Social Justice and the Global Food Supply Chain
Corporate social responsibility (CSR) expresses a fundamental morality in the way a company behaves toward society. It
follows ethical behavior toward stakeholders and recognizes the spirit of the legal and regulatory environment. The idea of
CSR gained momentum in the late 1950s and 1960s with the expansion of large conglomerate corporations and became a
popular subject in the 1980s with R. Edward Freeman's Strategic Management: A Stakeholder Approach and the many key
works of Archie B. Carroll, Peter F. Drucker, and others. In the wake of the financial crisis of 2008–2010, CSR has again
become a focus for evaluating corporate behavior. First published in 1953, Howard R. Bowen’s Social Responsibilities of the
Businessman was the first comprehensive discussion of business ethics and social responsibility. It created a foundation by
which business executives and academics could consider the subjects as part of strategic planning and managerial decisionmaking. Though written in another era, it is regularly and increasingly cited because of its relevance to the current ethical
issues of business operations in the United States. Many experts believe it to be the seminal book on corporate social
responsibility. This new edition of the book includes an introduction by Jean-Pascal Gond, Professor of Corporate Social
Responsibility at Cass Business School, City University of London, and a foreword by Peter Geoffrey Bowen, Daniels College
of Business, University of Denver, who is Howard R. Bowen's eldest son.

Strategic Corporate Social Responsibility
"To earn a degree, every doctoral candidate should go out to Harvard Square, find an audience, and explain his [or her]
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dissertation". Everett Mendelsohn's worldly advice to successive generations of students, whether apocryphal or real, has
for over forty years spoken both to the essence of his scholarship, and to the role of the scholar. Possibly no one has done
more to establish the history of the life sciences as a recognized university discipline in the United States, and to inspire a
critical concern for the ways in which science and technology operate as central features of Western society. This book is
both an act of homage and of commemoration to Professor Mendelsohn on his 70th birthday. As befits its subject, the work
it presents is original, comparative, wide-ranging, and new. Since 1960, Everett Mendelsohn has been identified with
Harvard Univer sity, and with its Department of the History of Science. Those that know him as a teacher, will also know
him as a scholar. In 1968, he began- and after 30 years, has just bequeathed to others - the editorship of the Journal of the
History of Biology, among the earliest and one of the most important publications in its field. At the same time, he has been
a pioneer in the social history and sociology of science. He has formed particularly close working relationships with
colleagues in Sweden and Germany - as witnessed by his editorial presence in the Sociology of Science Yearbook.

The A to Z of Corporate Social Responsibility
At a time when the problems of the past have come to haunt many societies, the question of the social responsibility of the
scientist and scholar, and of the historian in particular, has also once again become a topical one. In this volume seven
internationally known historians consider this important question. DIOGENES LIBRARY

Corporate Social Responsibility
This book is not available as a print inspection copy. To download an e-version click here or for more information contact
your local sales representative. *Shortlisted in the Management and Leadership Textbook Category at CMI Management
Book of the Year Awards 2016* Why has CSR become part of the mainstream business and academic agenda in the 21st
century? How can CSR be fully integrated in business strategy and day-to-day operations? Do companies become more
vulnerable to criticism from stakeholders if they make public their commitment to CSR? These are just some of the
questions and challenges explored in this exciting new textbook. Readers will not only gain comprehensive knowledge and
understanding of the history of CSR, the key CSR drivers, the main theoretical CSR perspectives and the dominant CSR
practices found in the business community, they will also, more crucially, learn how to implement CSR in practice. Written
and edited by leading academics in the field, Corporate Social Responsibility is an engaging and accessible text designed
for any student seeking an introduction to this complex and ambiguous subject. The book is complemented by free online
resources, including annotated web links, free full-text journal articles and more.

The Market for Virtue
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Corporate social responsibility was one of the most consequential business trends of the twentieth century. Having spent
decades burnishing reputations as both great places to work and generous philanthropists, large corporations suddenly
abandoned their commitment to their communities and employees during the 1980s and 1990s, indicated by declining job
security, health insurance, and corporate giving. Douglas M. Eichar argues that for most of the twentieth century, the
benevolence of large corporations functioned to stave off government regulations and unions, as corporations voluntarily
adopted more progressive workplace practices or made philanthropic contributions. Eichar contends that as governmental
and union threats to managerial prerogatives withered toward the century's end, so did corporate social responsibility.
Today, with shareholder value as their beacon, large corporations have shred their social contract with their employees,
decimated unions, avoided taxes, and engaged in all manner of risky practices and corrupt politics. This book is the first to
cover the entire history of twentieth-century corporate social responsibility. It provides a valuable perspective from which to
revisit the debate concerning the public purpose of large corporations. It also offers new ideas that may transform the
public debate about regulating larger corporations.

Corporate Social Responsibility?
Being socially responsible on the part of corporate entities is now no longer an option, it is part of their normal business
obligations to all their stakeholders regardless of whether these are primary or secondary stakeholders. Modern societies
around the world now expect corporate entities of all shapes and forms to be socially responsible in whatever they do; the
“Global Practices of Corporate Social Responsibility” is a first attempt at bringing together in one book experts' accounts of
how corporate entities in twenty independent nations around the world are dealing with the issue of CSR. The world today
faces diverse social problems. These become apparent as one moves from one country to the next, interestingly, society
now expects corporations to help in finding solutions to these problems. The problem of global warming affects us all;
modern corporations can no longer continue to assume that the problem will go away, if nothing is done by them. We can
all make a little difference by our actions.
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